
WSU Five-Year Program Review 
Self-Study (Link) 

 

 
 
 

Cover Page 
 
 

 
 
Department/Program: Communication 
 
Semester Submitted: Fall 2025 
 
Self-Study Team Chair: Anne Bialowas  
 
Self-Study Team Members: Anne Bialowas and Nathan Rodriguez  
 
 
 
 
 
Contact Information: 
Phone: (801) 626-6454 
Email: annebialowas@weber.edu 
 

 
 
 

https://www.weber.edu/ie/review-and-assessment/self_study_document.html


Brief Introductory Statement 
 
The Department of Communication exemplifies Weber State University’s commitment to 
fostering student success by helping to cultivate durable skills that meet workforce and societal 
needs. The Department’s mission aligns directly with college and university values by providing 
hands-on, high-impact educational and co-curricular experiences that transform lives and 
communities.  
 
This Executive Summary of the self-study document provides an overview of key points, details 
of which are provided in the more comprehensive review that follows. 
 
The Workforce and Higher Education report, commissioned by the Utah System of Higher 
Education, emphasized that while Utah graduates have strong technical skills, employers would 
like to see improved communication and other durable skills. This finding dovetails neatly with 
similar observations in other studies which consistently confirm that communication-related 
skills are among the most sought-after by employers. The Department of Communication 
provides students with the resources to meet those demands. 
 
The Department of Communication prepares students to enter the workforce, and that process 
can begin while students are still in high school. Indeed, by offering concurrent enrollment 
courses at 21 local high schools, the Department reaches approximately 2,000 students each 
academic year—a 33% increase from the last program review. Such offerings provide an 
on-ramp for high school students to better understand the benefits of a Communication degree, 
and enhance the Department’s relationship with area high school teachers and administrators. 
 
The university emphasizes the importance of High-Impact Educational Experiences (HIEE) for 
students because those experiences provide career competencies that  prepare students to succeed 
inside and outside of the classroom. One way in which the Department meets this need is 
through co-curricular programs that include The Signpost, KWCR, Ogden Peak Communication, 
Studio 76, the Social Media and Data Analytics Lab, Intercollegiate Debate, and Intercollegiate 
Speech. Each of these co-curricular programs have been recognized as a HIEE, earning the 
“INT” (internship) designation by the university. In all, more than a dozen courses have achieved 
related distinctions, including Interpersonal & Small Group Communication earning the 
Community-Engaged Learning designation, and both Intercultural Communication and Public 
Relations & Social Media being recognized as providing a Global Learning Experience. Through 
these co-curricular programs, students engage in experiential learning so that they understand the 
challenge of what it’s like to work in a professional newsroom, radio station, Public Relations 
firm, production studio, or data analytics firm—and how to serve as an effective advocate on 
issues vital to the community. 
 
These HIEE opportunities are meaningful for students, and require an engaged faculty to 
succeed. Faculty in the Department of Communication are deeply involved on campus and in the 
broader community. Members of the Department teach in interdisciplinary learning communities, 
serve on advisory boards, contribute to Honors and other programs, and lead students in 
community-engaged learning. In Interpersonal & Small Group Communication, for example, 
students perform approximately 10,000 hours of community service each year. The Department 



also maintains a robust Internship program that requires students to complete at least 150 hours 
of work for an organization. Several classes partner with locally owned businesses and provide 
pro bono services that professionalize the organization’s public-facing communication efforts. 
These collaborations are formative for students, as they learn to apply their craft, but they are 
also meaningful for faculty, who mentor students during the process while remaining current 
regarding the evolving challenges facing today’s employers. 
 
Since the last program review, the Department of Communication has been recognized on 
multiple occasions for student advising and retention. Following WSU Dashboard data that 
indicated the key predictors of student retention and persistence are student GPA, an on-campus 
work study job, and advising, the Department endeavored to reach out to students in a systematic 
way. All Communication majors are advised by faculty who specialize in their chosen emphasis 
area, and faculty receive a complete list of advisees with contact information, to connect directly 
when the course schedule becomes viewable. The Department was recognized by the Provost’s 
Office for success in student retention, as it led the entire university for first-year major student 
retention in 2023 at 82.1%, and was runner-up in that same category in 2024. In addition to 
updating advising sheets for each emphasis area each year, course rotation sheets now show 
students when certain courses are offered, and whether those courses will be taught face-to-face, 
online, or in a hybrid mode. That course rotation projection sheet has been used as a model 
across LCAH for other departments to emulate. 
 
The Department has retooled and expanded course offerings to meet student demand. Internally, 
the Curriculum Committee meets as often as every two weeks to discuss potential changes before 
bringing those to the full faculty for consideration. Many courses are offered both face-to-face 
and online, and entire emphases may now be completed fully online, including Civic Advocacy 
and Public Relations & Strategic Communication. The expansion of course delivery options for 
students has proven popular, and demand for online courses now generally exceeds that of 
traditional face-to-face courses.The Social Media & Data Analytics emphasis area was created in 
Fall 2022, and as of Fall 2025, it also features an 18-credit certificate, which is responsive to 
WSU’s mission to meet market needs in Northern Utah. The Department of Communication 
therefore not only meets students where they’re at through flexible learning options, it meets 
employers where they’re at, in terms of expanding areas of expertise to keep pace with 
ever-changing patterns of communication. 
 
Finally, the Department makes a lasting impression on all WSU students through offering 
General Education courses, which consistently receive positive feedback in biennial reports. 
Courses such as Interpersonal & Small Group Communication have undergone substantial 
revisions, including the creation of an OER text to help reduce financial barriers of entry for 
students. Essentials of Digital Media, which received approval as a General Education course in 
Fall 2022, has provided hands-on training for WSU students as well as approximately 100 high 
school students each year, and allows students to present their work at the Digital Media and 
Film Showcase. Principles of Public Speaking culminates in the Speech Showcase, which 
features five WSU students, each delivering a 5-minute speech to an audience of hundreds. At 
that event, a resident of Northern Utah is recognized with the “Freedom through Rhetoric” award 
to honor their use of public address to bring about change. These efforts allow the Department to 
showcase student work and strengthen ties with the local community. 



 
Students who graduate with a degree in Communication attain high-level skills in writing, 
speaking, interpersonal communication, media and technology, ethics, and cultural competence. 
The use of robust assessment tools, including employer surveys and student exit surveys, 
confirms the Department offers courses and credentials that remain relevant and responsive to a 
rapidly changing workforce landscape. The Department of Communication provides 
transformative educational and co-curricular experiences that allow students to graduate with the 
durable skills required for a successful, dynamic career, and the critical thinking required of an 
engaged citizen.  


