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Mission Statement 

In fall 2025, the faculty of the Master of Professional Communication (MPC) program revisited 
and refined the program’s mission to maintain alignment with the evolving communication 
landscape and Weber State University’s priorities. The updated mission preserves the program’s 
strong foundation in theoretically grounded and applied communication practice while making 
explicit its focus on critical thinking, ethical communication, and cultural competence. It also 
acknowledges the increasing importance of visual and digital media in contemporary 
professional communication. 

The updated mission statement was approved by the full faculty of the Department of 
Communication on November 13, 2025. 

Mission Statement: The Master of Professional Communication program prepares working 
professionals with advanced knowledge and skills to communicate effectively across 
organizational settings. Students develop leadership, critical thinking, ethical reasoning, and 
cultural competence through applied research, writing, presentation, and design. 

Curriculum 

The Master of Professional Communication (MPC) program offers an academically rigorous and 
professionally focused graduate education designed to advance communication theory and 
practice. Housed within the Department of Communication, the program integrates core 
coursework in advanced writing, presentation, new media, and research methods with specialized 
courses in strategic communication, organizational leadership, visual and mediated 
communication, and team facilitation. The curriculum strikes a balance between theoretical 
grounding and applied skill development, enabling students to explore communication as both an 
academic discipline and a professional practice. 

To complete the program, students must successfully complete 33 credits of graduate-level 
coursework. All students take nine credits of our foundational courses, three credits of research 
methods, and 12 credits of core courses. To complete the program, students have the option of 
completing six credits of a thesis course and three credits of electives, three credits of an applied 
project and six credits of electives, or nine credits of electives and the completion of a 
professional portfolio. 

In the fall of 2026, we plan to launch an accelerated master’s program that will enable high-
performing undergraduate students in the Department of Communication to apply for conditional 
acceptance to the MPC program and take up to 12 credits of graduate coursework while 



maintaining their undergraduate standing. These credits will count both toward their bachelor’s 
degree and their MPC. 

Students are admitted to the program by completing an application in which they explain how a 
master’s degree will advance their personal and professional goals. Applications also require 
transcripts from previous institutions, letters of recommendation, and other relevant supporting 
documents. A committee comprised of MPC faculty reviews the applications and makes 
admission decisions. 

Student Learning Outcomes and Assessment 

The MPC program uses five program-level learning outcomes 
  
At the end of their study at WSU, students in this program will: 
 
1. … Write and edit at a level commensurate with a communication leader or manager in 
applied communication contexts. 
2. … Present information orally and in visual form at a level commensurate with a 
communication leader or manager in an applied communication context. 
3. … Demonstrate critical thinking and cultural competence in applied communication 
contexts. 
4. … Conduct academic or applied research in communication contexts, report findings 
clearly and accurately, and interpret the meaning of research data. 
5. … Demonstrate knowledge in one or more cognate areas – strategic communication, 
organizational communication, and media. 
 

Across the five years of this program review, students who opt to participate in a program 
culminating experience (e.g., professional project or thesis) are generally assessed as strong 
(meeting our previously-established threshold of at least 75% being rated as strong) across all 
five of our program learning outcomes in those culminating projects.  

In summary, we firmly believe, based on our current direct and indirect measures, that our 
students are performing well, learning, and growing throughout our program. However, we also 
recognize that our assessment practices could be clarified/quantified/and scaffolded to provide 
both clearer and more useful assessment data going forward.  

Academic Advising 

The graduate program director serves as the advisor for the 50-60 students enrolled in the 
program at any given time. Students are sent a detailed (multi-page) advising email in advance of 
every semester to provide common guidance on program progression and registration. Students 
are also asked to meet with the director the summer between their first and second years to plan 
their electives and chart a path to graduation. Students regularly request additional advising 
appointments (both in advance of registration and during the course of the normal semester), and 
the program director meets with students on a regular basis.   
 



Graduate students in our program have access to the Career Services office at Weber State 
(https://weber.edu/careerservices). That office provides a variety of career placement support 
services, including resume reviews, practice interviews, internship and employment fairs, job 
databases, and more.  
 
Since many of our classroom projects are theoretically informed and applied, our students 
regularly develop marketable skills through our coursework. Additionally, some classes (e.g., 
MPC 6600 and MPC 6100) connect students to organizational clients outside the classroom. We 
have had several students find new work or promotions through this kind of applied networking.  

Career advising is also handled, in part, by the graduate program director both in advising 
meetings and via the professional projects class. The program director utilizes the 6900 class to 
provide additional guidance on the job search process for students seeking this information. 
Additionally, all our faculty members in the graduate program provide informal career advising 
to our students. 

Faculty 

Currently, 17 of our full-time faculty members have taught at least one class in the MPC 
program. Of these 17, 16 have earned a doctorate or terminal degree (MFA) in Communication. 
One faculty member has a master’s degree in Communication and has at least five years of 
professional experience related to the subject of their MPC course. MPC faculty are active in 
research in their fields and have collectively published 51 scholarly journal articles and book 
chapters.  

In addition to teaching in the MPC program, many of our faculty engage in other professional 
capacities on and off campus (e.g., business consulting, training and development, serving on 
boards of directors, etc.) that enhance their communication skills and keep them current in their 
field of expertise.  

Program Support: 
 
Over the past five years, Dean Deborah Uman has provided strong support for the program. We 
have had adequate funding to support the program at its current enrollment levels. We have been 
able to leverage federal work-study funding to fund graduate research and teaching 
assistantships, as well as hire a social media manager for the MPC program. However, to grow 
the program, additional support for a recruitment specialist and a dedicated academic advisor 
would likely be necessary.  
 
Facilities in Elizabeth Hall offer modern, well-equipped classrooms equipped with the necessary 
resources to support teaching and learning. We share the concern of the Communication 
Department that faculty office space and creative space are limited and need to be addressed. 

Relationships with External Community 



The MPC program maintains relationships with the external community by bringing 
communication professionals in as guest speakers, engaging professionals as classroom project 
clients, and including these partners as evaluators on student classroom projects. The program 
gives back to the community by sponsoring events for the local chapter of the Public Relations 
Society of America (PRSA) and the Golden Spike Awards, through faculty service on local and 
national advisory boards, and through applied projects students complete for clients and their 
employers as part of their coursework in the program. 
 
Student, Faculty, Contract/Adjunct Faculty, and Staff Statistical Summaries 
 
Enrollment for the MPC is very strong. We are nearing all-time high numbers of students, and 
we are pleased with the quality of students we are attracting. We are excited about new 
opportunities for students to work as graduate assistants for research and teaching, experience 
study-abroad opportunities, and engage in other high-impact learning experiences. 
 
Our faculty are dedicated teachers and scholars. The faculty of the Department of 
Communication has produced more scholarly research in recent years than at any other time in 
the department’s existence. This expertise in their fields translates into the classroom as students 
benefit from cutting-edge knowledge. 
 
We are thrilled to have Quincy Linsley join our staff as an administrative specialist for the MPC 
program. Sare Gardner, the administrative specialist for the Department of Communication, has 
been an invaluable asset in training and mentoring several of our MPC administrative specialists. 
Sare has also stepped in multiple times during times of transition to support both the 
Communication Department and the MPC. We are currently staffed well. 
 
Information of Review Team Members 
 
Sydney O’Shay – Director of the Master of Communication Studies at Utah State University. 
sydney.oshay@usu.edu 
 
Corina Segovia-Tadehara – Director of the Master of Social Work at Weber State University. 
ctadehara@weber.edu 
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